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EDITORIALS 


anyone who knows all the answers to the Wage 

and Hour Law, the writer would surely like to 
meet that gentleman. For, ’til now, the Administrator 
of the law has not yet issued a complete draft of inter- 
pretation. But judging from the nature of our corres- 
pondence, there are a good number of canners, particu- 
larly tomato canners, who have put off looking into 
this matter until the “Help Wanted” sign was hung on 
the door. What most of them want to know is how 
much do they have to pay skinners per bucket. It 
wouldn’t be difficult to write several pages in answer, 
but the question would thereby only become more in- 
volved. If in doubt, by all means contact the nearest 
office of the Wage and Hour Division of the Depart- 
ment of Labor. The individuals in those offices are 
human and thus subject to error, but a canner follow- 
ing out their recommendations could hardly be found 
guilty of wilful violation. 


G who CENT SKINNERS — If there’s 


But before getting steamed up over meeting the 75 
cent minimum on piece rate, it might be well to find out 
for sure whether or not you have to meet it. Some 
don’t. Although to our knowledge no survey has been 
made, it is our belief that there are many hundreds of 
tomato canneries located within the “Area of Produc- 
tion’. Those plants so located do not have to worry 
about the 75 cent minimum at least as far as tomato 
skinners are concerned. 


“Area of Production” means that the plant is located 
in open country—a town or place of less than 2500, 
which is at least one air line mile from a town of 2500 
to 50,000 population, three air line miles from a city 
of 50,000 to 500,000 population, or five air line miles 
from a city of over 500,000. In addition, the tomatoes 
or other perishables must be obtained from “normal 
rural sources of supply”, within 15 air line miles of 
the plant. “Normal rural sources of supply” means 
(1) farms, (2) farm assembly points or other estab- 
lishments through which a commodity customarily 
moves, which are in open country, and (3) farm 
assembly points not in open country, provided it can 
be proven c»mmodities were produced on farms within 
15 miles of plant. So—if you meet these conditions, 
forget about averaging 75 cents to skinners (if they 
will), but be sure to check with local Wage and Hour 
office anyway, for there may be other employes that 
must be paid the 75 cent minimum. 
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But if you must pay the 75 cent minimum then what 
would be a proper piece rate? Would that we had the 
power of a Solomon. Wouldn’t hurt though to sharpen 
up your pencil and get into the figures for last year. 
What did your skinners average? 314 buckets? 4 
buckets? 414 buckets? or what? How much did you 
pay per bucket? For the sake of argument let’s sup- 
pose you paid 15 cents and the skinners averaged four 
buckets. That would be 60 cents an hour. It’s fairly 
safe to say those same skinners’ average would drop 
to at least three buckets if the low producers received 
the same money as the average. That’s human nature. 
The tendency to loaf or take it easy would vary with 
the individual type. The best peelers will work regard- 
less of the rate, for they habitually make far above the 
average. The average is the woman who will have to 
be encouraged with a rate that will allow her a bonus 
for working. A Florida canner (see this column June 
5 issue) could not get production this year at 20 cents. 
Northern tomatoes are larger and easier skinned and 
the help should be faster. Maybe 16 cents or 18 cents 
in Maryland, Pennsylvania or Indiana would net the 
worker more than 20 cents down there. It may be 
necessary to pay 20 cents or even more in some areas. 
One thing the canner might bear in mind is that if it 
becomes necessary, overtime or time and a half, at 75 
cents is much more costly than 55 cents or 60 cents. 
Those who pack tomatoes only, won’t have to worry 
about overtime, as there’s little chance of the season 
running 12 weeks. Here we are up to August 3 and 
not a wheel turning on tomatoes in Baltimore. Ordin- 
arily the season is two weeks gone. That’s another 
thought to keep in mind when setting a rate to encour- 
age production. 


LATE—Next week we'll be late, and it will be our 
fault. Our entire shop will be on vacation, so that the 
issue will not be mailed until Monday instead of 
Friday. We have found in past years that in this man- 
ner we are able to serve our readers far better the 
other summer weeks because our force is not continu- 
ally cut down. Don’t forget to look for that issue 
though. There’ll be an article giving the latest dope on 
the corn picker. Messrs. Strasburger and Siegel will 
have some pertinent comments on Canadian Food 
Laws, and Professor Brown of Ohio will tell of the 
effects of soil fertility on kraut—plus other regular 
features. 
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CANNERS EXCHANGE SUBSCRIBERS 


Self insurance for the Industry. 

All earnings credited to Policyholders. 

All Surplus and Reserves owned by policyholders 
Broader Insurance Coverage. 

Simplified policy procedures. 

42 years of prompt and equitable loss payments. 
42 years consecutive annual savings dividends. 
42 years specialized service. 


40” average savings on customary premiums. 


Enjoy these advantages 
only through 


CANNERS EXCHANGE SUBSCRIBERS 
Lanting 8. Warner Iucorporated 


CHICAGO 54, ILLINOIS 
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Top performance that means faster, cleaner husking 


Feed End View—View of feed table and ear 
handling mechanism shows adjustable, self-clean- 
ing husk rippers; also, adjustable presser arm 
which insures uniform, square cutting of butts before 


Discharge End View—Four semi- 
hard rubber rolls, each with three inter- 
changeable sections, provide efficient, 
economical husking. Spiral grooves 
improve the flow, strip corn completely » 


free of all husk emo FMC UNIVERSAL CORN CUTTER 


Employing every up-to-date husking principle, the FMC 
Double Husker has become indispensable for fast, efficient 
flow-line preparation and processing of corn. As ears of 
corn move along the feed table, husks are gently loosened 
and the butts are cleanly severed. Ears are then dropped 
to special spiral-grooved husking rolls, which completely 
strip the husks, leaving the corn clean with kernels intact. 
Vibrating husking-roll partitions keep ears moving down 
rolls with no danger of clogging. 


Throughout the entire husking operation, corn of any 
size or tenderness is handled firmly but gently. Big sav- 
ings in time, inspection, trimming and rehusking reduce 
costs and increase profits. 


This flexible machine produces a close, 


Write for full information on this and other equip- clean cut for maximum yield. The only 
ment in the complete FMC “‘Stalk to Storage’’ corn machine that cuts both whole grain and 
preparation and processing line. Immediate ship- cream style corn. ; 


ment of FMC Huskers and Cutters. 


FOOD MACHINERY AND CHEMICAL CORPORATION 
Canning Machinery Divisions 


mac General Sales Offices: 
EASTERN; HOOPESTON, ILLINOIS WESTERN: SAN JOSE 5, CALIFORNIA 


AND CHEMIC AL 
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RESIGNS HEINZ POST 


Edouard Panchard, long prominent in 
the hotel and restaurant field, where he 
has been associated with some of the 
most prominent operations in the coun- 
try, is retiring as consultant chef for 
H. J. Heinz Company. Mr. Panchard, 
who has been affiliated with Heinz since 
1936, will however, continue to serve in 
an advisory capacity, and will also repre- 
sent the company at various conferences 
and meetings of the food industry. <A 
native of Paris, he worked with top Con- 
tinental chefs in France, Austria and 
Germany until coming to the United 
States in his early twenties. During 
World War I he formulated plans for the 
feeding of the first 500,000 draftees and 
personally supervised three cooking 
schools at armories in Brooklyn and New 
York. He is the author of several books 
on cookery. 


MARQUARDT MOVES 


Arthur C. Marquardt & Company, 
Inc., Cleveland food brokers, will be 
located in new enlarged quarters at 1300 
W. 9th Street, after August 5. There is 
no change in the telephone number, 
which remains Cherry 1-0066, 


EXCHANGE INCREASES 
LEMON JUICE PRODUCTION 


Exchange Lemon Products Company, 
Corona, California, has acquired the 
Damerel-Allison Company plant at Cor- 
vina, California, which will increase the 
company’s production of frozen lemon 
juice concentrate by one-third, giving a 
daily capacity of 600 tons of lemons per 
day. 


OLNEY GETS G. F. POST 


B. C. Olney, prominent New York 
State canner, has been appointed Assis- 
tant to the Chairman of the Board and 
to the President of General Foods Cor- 
poration. 


JOHNSON JOINS 
STANDARD-KNAPP 


Roland H. Johnson has resigned as 
Sales Manager for the Hamilton-Kruse 
line of can making machinery manufac- 
tured by the Lima-Hamilton Corpora- 
tion, and has joined the Standard-Knapp 
Division of Hartford-Empire Company, 
manufacturers of packaging equipment. 
He will be succeeded by R. T. Adams, 
who has been sales representative for 
Lima-Hamilton in Chicago, and will 
maintain offices in the Daily News Build- 
ing in Chicago. 
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NEWS AND PERSONALS 


CONTRACT LET FOR N.C.A. LAB 


The contract for the construction of 
the new Western Branch Laboratory of 
the National Canners Association, has 
been awarded to the Carl N. Swenson 
Company, Inc., of San Jose. Construc- 
tion will immediately get under way. The 
new building will be located at 6th Street 
and University Avenue, Berkeley, Cali- 
fornia, and is expected to be completed 
sometime during February 1951. The 
new building will provide modern facil- 
ities for continuing research in canning 
problems and will accommodate the ad- 
ministrative offices of the Western 
Branch. 


CANNER NAMED TEXAS 
GOVERNOR 


Allan Shivers, prominent Texas citrus 
grower and canner, and who as Lieuten- 
ant-Governor succeeded the late Gover- 
nor Beauford Jester in July of last year, 
was reelected Governor on the State’s 
Democratic Primary on July 22. A nomi- 
nation on the Democratic ticket in Texas 
is tantamount to election. Mr. Shivers, 
who is 42 years old, is one of the young- 
est men to serve as Governor of the 
State. He is Manager of the Shary 
Estate of Mission, consisting of ten cor- 
porations in the Rio Grande Valley. One 
of these, the Shary Products Company, 
is an extensive processor of citrus juices. 


DURKEE PROMOTES NITCHIE 


Edward B. Nitchie, formerly Execu- 
tive Assistant at headquarters of the 
Durkee Famous Food Division of The 
Glidden Company, has been appointed 
Director of Manufacturing, and will be 
responsible for all manufacturing and 
research activities of the division 
throughout the United States. 


ABELL CALLED TO ACTIVE DUTY 


W. Ralph Abell, in charge of all adver- 
tising and sales promotion for the Barry- 
Wehmiller Machinery Company, Saint 
Louis, Missouri, for the past three years, 
has been called to active duty with the 
U. S. Marine Corps. Lieutenant Abell 
is a veteran of four years’ experience 
with the Marine Corps during World 
War II. 


OPEN FOR BUSINESS 


The Southern California Canning Com- 
pany has opened for business at 229 S. 
Lyon, Santa Ana, California, the owners 
being Thomas Carnesi and Charles 
Golisano, 
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PINEAPPLE JUICE PROMOTION 


Six of the leading consumer magazines 
will carry full color ads_ beginning 
August 16 attractively designed to sug- 
gest many uses for Del Monte pineapple 
juice. It is both a brand campaign and 
a use campaign, says California Packing 
Corporation — Building a _ special con- 
sumer demand for Del Monte—Building 
new uses for pineapple juice. This is 
just the beginning of a long range month 
by month sales job by Del Monte, grocers 
were told in a four color brochure show- 
ing reproductions of the ads scheduled 
for appearance in the magazines. 


PINEAPPLE GROWERS ELECT 
OFFICERS 


The annual meeting of the Pineapple 
Growers Association of Hawaii was held 
in San Francisco, California late in July 
when officers were chosen, as follows: 
President, Elvon Musick; 1st vice-presi- 
dent, G. R. Ward; 2nd_ vice-president, 
E. B. Woodworth; 38rd_ vice-president, 
Randolph Crossley; 4th vice-president, 
Dr. E. C. Auchter; secretary, C. L. 
Queen; treasurer, G. E. McDearmid; 
assistant secretary, Edna G. Tobias; 
assistant secretary, Claire B. Dalve; 
assistant treasurer, Claire B. Dalve; 
assistant treasurer, J. F. Morgan; assis- 
tant treasurer, R. S. Waterhouse; and 
assistant treasurer, H. K. Smoot. 

Members and directors of the Associa- 
tion are: Baldwin Packers, Ltd., J. W. 
Speyer; California Packing Corporation, 
G. R. Ward; Hawaiian Canneries Co., 
Ltd., Emmett G. Solomon; Hawaiian 
Fruit Packers, Ltd., Randolph Crossley; 
Hawaiian Pineapple Co., Ltd., E. B. 
Woodworth; Kauai Pineapple Co., Ltd., 
J. W. Speyer; Libby, McNeill & Libby, 
L. J. Taylor, and Maui Pineapple Co., 
Ltd., J. W. Speyer. 

The advertising committee for 1950-51 
is made up of G. E. MeDearmid, chair- 
man; J. W. Speyer, Emmett G. Solomon, 
Wilmot P. Rogers, K. F. Biucher and 
Randolph Crossley. 


ENGLISH REFERENCE ON 
FOOD CHEMISTRY REVISED 


The fourth edition of “The Chemical 
Analysis of Foods’ by Henry E. Cox, 
well known English authority on the 
chemistry of food, is just off the press. 
Regarded as a practical treatise on the 
examination of foodstuffs and the detec- 
tion of adulterants, since the appearance 
of the first edition in 1926, the work has 
been brought up to date with this new 
edition. A cloth bound volume size 6 x 9, 
with a total of 340 pages, the edition 
may be purchased from the Sherwood 
Press, Box 1551, Main Post Office, Wash- 
ington 13, D. C. at a cost of $8 per copy. 
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..-when an M & M Policy 
Protects Your Product 


ALL THE WAY 


Right into the consumer’s home, your product 
is covered by the new, low-cost Manufacturers 
& Merchants Product Liability Insurance. And 
not only you, but your distributors, wholesalers 
and retailers as well benefit from the complete 
coverage of this compact policy. Here’s what 
you get: 


® Protection against legal liability for 


damages. 


Protectton of your product’s good 
x will, by fighting false and fraudulent 
claims. 


Prevention of loss of retail outlets 
X by swift, expert attention to all com- 
plaints. 


But protection isn’t all you get when you deal 
with M&M. You get the satisfaction of work- 
ing with a company that specializes in the food 
industry ...a company whose officers and em- 
ployes are trained experts who understand your 
problems and handle them with a skill 
of long experience. 


For full details write to: 


MANUFACTURERS & MERCHANTS 
un INDEMNITY COMPANY 


35 East Seventh St., Cincinnati, Ohio 


Largest Writer of Food Products Insurance in the World. 
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FOR THRESHING 
LIMA BEANS 


The threshing of green lima beans for 
canning or freezing purposes presents 


problems considerably different than 


peas. Our organization has carefully 
studied this problem and we have de- 
veloped the most complete and effici- 


ent line of machinery for this purpose. 


Because of their greater efficiency and 
sturdy construction, Hamachek Viners 
and Equipment are extensively used on 


this product. 


HAMACHE 


MACHINE COMPANY: 


KEWAUNEE WISCONSIN 


ESTABLISHED 1880+ INCORPORATED 1924 
4 PEA AND BEAN HULLING SPECIALISTS © 


K 


RNS 

SS 
RSS 
RSS 
i 
. 


DUNCAN HINES LABEL GOES 
TO MARKET 


More than 50 quality food items will 
soon go on the market bearing the Dun- 
can Hines label, under franchises 
granted by Hines-Park Foods, Inc., to 
quality food and dairy manufacturers, 
Roy H. Park, president, announced 
July 11th. 

Since the firm began its national fran- 
chising program of the Duncan Hines 
brand four months ago, it has signed 
franchise contracts with 12 food packers 
and 13 ice cream manufacturers from 
coast to coast. 

Although most of the food items are 
going on the market with the 1950 pack, 
mushrooms, packed by the Mushroom Co- 
operative Canning Co., Kennett Square, 
Pennsylvania, have already gone on sale 
under the franchise program. Pimien- 
tos, being packed by Besco Products Co., 
Orlando, Florida, will follow, and have 
been offered for delivery in August. 

Along with food items, ice cream fran- 
chises are also being granted. 

Hines-Park Foods, with a franchise 
service organization now blanketing the 
nation, will maintain strict quality con- 
trol checks on all franchised products at 
point of sale. All of the franchised prod- 
ucts had first to pass the strict quality 
standards established by the franchiser, 
with final approval by Duncan Hines. 

“The continued trend toward self- 
service sales”, Park stated, “makes it 


imperative that the independent packer 
and manufacturer has a brand name 
with national consumer acceptance. 

“By actual test the Duncan Hines 
name stands for good food and good eat- 
ing among the top half of the American 
people who are the most brand conscious 
and most able to buy the brand of their 
choice. 

“The Duncan Hines brand will be plus 
business for the independent packer over 
and above his regular brand and his fac- 
tory brand. Sales will utilize regular 
distribution channels of broker-to-whole- 
saler or chains”, he pointed out. 


The firms and the products franchised 


to date are: Westfield Planters Coopera-° 


tive Fruit Products, Inc., Westfield, New 
York (grape juice) ; Mushroom Coopera- 
tive Canning Co., Kennett Square, Penn- 
sylvania (mushrooms); C. C. Lang & 
Son, Inc., Baltimore, Maryland (10 vari- 
eties of pickles) ; St. Mary’s Packing Co., 
Sidney, Ohio (tomatoes, tomato puree, 
tomato juice, tomato sauce, regular pork 
and beans, oven-baked pork and beans, 
butter beans, red kidney beans and lima 
beans and pumpkin); H. C. Christians 
Co., Chicago, Illinois (butter) ; James H. 
Black Company, Chicago, Illinois (pure 
preserves, jams and jellies, mayonnaise- 
type French dressing, Russian-type 
French dressing, regular-type French 
dressing, Thousand Island dressing and 
tartar sauce); Dairyland Cooperative 
Assn., Juneau, Wisconsin (evaporated 
milk and blue cheese) ; Clyman Canning 


Duncan Hines Mushrooms, buttons and slices only, packed in 2, 4, and 8 oz. cans 


by Mushroom Cooperative Canning Co., Kennett Square, Pennsylvania, are the first 
of mere than 50 quality food items to go on the market bearing the Duncan Hines 
label, under franchises already granted by Hines-Park Foods, Inc., Ithaca, New York. 
Rest of label contains statement about good food preparation by Duncan Hines and 


recipes for mushroom menus. 
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Two color label—red and blue—on white background 
will be standard for the Duncan Hines line. 
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Co., Clyman, Wisconsin (beets and car- 
rots) ; Besco Products Co., Orlando, Flor- 
ida (pimientos); Delta Products Co., 
Wilson, Arkansas (vegetable shortening 
and margarine) ; Pratt Low Corp., Santa 
Clara, California (spiced fruits, celery 
hearts, and artichoke hearts); and 
Golden Kist Pecan Growers Assn., Way- 
cross, Georgia (pecans). 


CANNED POULTRY 


The quantity of poultry canned or 
used in canning during June totaled 
13,196,000 lbs.—9 percent less than quan- 
tity canned during June last year, but 16 
percent more than 1944-48 average. The 
quantity canned during first 6 months of 
this year totaled 73,220,000 lbs. com- 
pared with 64,535,000 lbs. during same 
period last year, an increase of 13 
percent. 


FRUIT ACREAGE EXPANSION 
IN ITALY 


This full OFAR report may be ob- 
tained from Room 5922 South Bldg., 
Washington 25, D.C. Even though Italy 
is potentially the most important fruit 
producing country in Europe, expansion 
has been more rapid and extensive than 
would be expected. Throughout the Po 
Valley, large plantings have followed in 
the wake of land reclamation projects. 
The soil is alluvial and very rich and the 
plantings have made a vigorous response. 
When all of these new plantings come 
into bearing, Italy’s present production 
will be increased many fold. Some lead- 
ers are concerned about markets and are 
beginning to explore the problem of 
utilization other than through fresh mar- 
keting channels. 


USDA OFFERS TO BUY 
CUBAN SUGAR 


The U. S. Department of Agriculture 
announced July 27 that it has offered to 
buy the total remaining stocks of Cuban 
sugar. This amounts to slightly in excess 
of 600,000 short tons and will raise the 
U. S. supply to a figure far in excess of 
any previous war or peace time distribu- 
tion. The Cuban Government has agreed 
to hold this sugar for the U. S. Govern- 
ment until price and delivery schedules 
can be worked out. 

The U. S. Department of Agriculture 
has received offers from Puerto Rico and 
the Virgin Islands of their surplus stocks 
of sugar and has entered into discussions 
regarding procurement of such stocks, 
as well as any surplus from Hawaii. 
Puerto Rico and Virgin Islands’ surplus 
stocks amount to approximately 150,000 
tons and are in addition to the quantity 
of 600,000 tons of sugar the Department 
is arranging to procure from Cuba. 


OLIVE CANNERY BURNS 


The olive processing plant of the 
Lucidi Packing Co., Lindsay, California, 
was damaged by fire recently, loss being 
estimated at $70,000. 
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QUICK ACTION --with LANGSENKAMP 


During this season, should a sudden need arise 
for a pulper, finisher, strainer or other equip- 
ment, wire or telephone your order to Langsen- 
kamp—for quick action. 


Langsenkamp is always in a position to provide quick 
fulfillment of canner’s emergency orders during the 
season. 


The use of Langsenkamp equipment enables today’s can- OR er 

ner to operate effeciently—profitably. Gain greater - 

yields, higher quality—with less production costs. Stainless Steel ——s | 
Tank with Kook- 


Buy Langsenkamp—you'll find that Langsenkamp More Koils 


equipment pays its own way. > eS 
HEADQUARTERS FOR ALL x 
CANNING PLANT NEEDS Write for catalog No. 48 today, or for specific information 
Stainless Steel Tanks equipped with on any LANGSENKAMP product 
Kook-More-Koils, 3-Way Valves. 
E-Z Adjust Pulpers - Hot Water Scalders - Man- 


glers - Hot Break Units - Finishers - Strainers - 
Chili Sauce Machines - Laboratory Pulpers - 
Juice Extractors - Steam Jacketed Welded 
Kettles in copper, stainless steel, nickel and 
monel metal. Burgee Automatic Can Openers 
and Rinsers - Boiler Return Systems = Stainless 


Steel Sponges = Stickle Pop-Valve Steam Traps - 
Coring and Peeling Knives - Flat Wire Conveyor 
Belting = Aluminum Pails and Pans = Complete 
line of Canning Accessories. 


No.1 2 Noe 


Qe 


The Langsenkamp 
3-Way Valve 
No. 1 all positions closed 


No. 2 Straight through 
227-235 East South Street, INDIANAPOLIS 25, INDIANA _ Xo. 3 To waste line 


For Canning Fanciest Cremogenized 
and Whole Kernel Corns: 


HUSKERS, CUTTERS, SILKERS, FLOTATION 
WASHERS, ROD-SHAKERS, CREMOGENIZERS, 
TRIMMERS, MACERATORS, SUCCULOMETERS, 

MATURITY SELECTORS, FEEDERS, CONVEYORS, 
ee CONSISTOMETERS, BELTINGS, PUMPS, MAGNETS, 

SANITARY PIPE, AND ACCESSORY EQUIPMENT 


UNITED CONTAINER CO. 
(56th & LANCASTER AVE., PHILADELPHIA 31, PA. 
Phone: GReenwood 3-8000 


THE UNITED COMPANY @7% 


.WESTMINSTER MD 
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WEEKLY REVIEW 


THE SITUATION — Once again 
there’s no change in the general tone of 
the canned foods market as demand con- 
tinues at unprecedented levels for this 
time of the year, and the price structure 
gradually edged upward. About the only 
item left on the entire list to show any 
sign of weakness is RSP cherries, de- 
mand for which continued on the slow 
side, despite the announcement that the 
government would take a half million 
cases. Corn had already moved into good 
position and this week lima beans made 
their move with at least one Maryland 
canner raising his price on green and 
whites from 95 cents to $1.00 on 1’s; 
$1.10 to $1.25 on 303’s; $1.25 to $1.40 on 
2’s; and $7.50 to $8.00 on 10’s. 


FRUITS—While a good many canners 
have withdrawn on a number of items, 
still opening prices are making their 
appearance regularly. Prices on fruits 
are up rather sharply over last year, as 
well they might be to show a profit. 
Cocktail choice 2%4’s are listed at $3.30 
compared to $2.85 last year; pears $3.75 
compared to $2.85 last year; cling 
peaches at $2.80 to $2.85 compared with 
$2.35 a year ago. Our correspondents 
give you the complete run down on 
prices, and they will also be found on our 
price page. 


FISH—Fish again appear to be headed 
over the moon. Let’s hope prices can be 
kept within reason, but the equivalent 
of $29.00 for Red Salmon won’t sound 
reasonable to the consumer. The price 
of Maine sardines seems to be holding 
well, while California prices have yet to 
be determined. Domestic tuna packers 
should be happy once again. 


TOMATOES—Interest is, of course, 
intense. This is a tough crop to predict. 
’Til a few days ago they’ve been looking 
wonderful in most all important areas. 
But all know blight can ruin a beautiful 
crop overnight. The only major area 
not reporting some indication of blight 
during the week is Indiana. Even Cali- 
fornia had it in green wraps. The Ozarks 
appear to be hardest hit. Weather has 
been perfect for it this past week in 
Western Maryland and Pennsylvania. A 
report from the Eastern Shore of Mary- 
land tells of 28 acres promising 15 tons 
per acre at the beginning of the week, 
reduced by blight at week’s end to 2 tons 
per acre. Season is late everywhere due 
to rainy May. Maryland at this writing 
is % of a million cases behind normal. 
Will take an exceptionally late fall to 
make that up. Opening prices announced 
by a large Eastern Shore canner during 
the week, for featured brand, were 90 
cents for 1’s; $1.22% for 303’s; $1.30 
for 2’s; and $2.00 for 2%4’s. Juice was 
quoted at 80 cents for 14 ounce; $1.20 
for 2’s and $2.35 for 46 ounce. The same 
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MARKET NEWS 


canner is sold out of corn, spinach, sweet 
potatoes and—standard ungraded 303 
Alaska peas. Canning of tomatoes will 
become general in Maryland, the Ozarks 
and Southern Indiana this coming week, 
with more Northern areas following 
shortly thereafter. 


CORN—We like the way our Chicago 
correspondent puts it. “It is not unusual 
now to see a smile on a corn canner’s 
face.” 


PEAS — Terrific demand. Standard 
Alaskas already almost a thing of the 
past, especially 303’s. Yields of Sweets 
holding up well in Wisconsin, some get- 
ting better than a ton and a half, but 
rains making abandonment necessary in 
some cases. 


BEANS—Early pack is about over in 
Tri-States and in the Ozarks. 


FREIGHT—Shortage of freight cars 
is becoming acute, what with grain ship- 
ments, Korea and industrial step-up. The 
good news is that Prudential Insurance 
Company will finance the building and 
leasing of 100,000 new high speed box 
cars. But that will take a while. More 
good news is contained in an August 1 
B & O letter to local canners announcing 
a reduction in rail rates on canned foods 
to the South. Samples of rates from 
Baltimore— To Raleigh: old rate 61 
cents, new 43 cents; to Charlotte: old 
66 cents, new 53 cents; to Columbia, 
South Carolina: old 73 cents, new 61 
cents; to Atlanta, Georgia: old 82 cents, 
new 72 cents; to Jacksonville: old 84 
cents, new 75 cents; to Miami: old $1.01, 
new 99; ete. Meanwhile, Wisconsin’s 
Traffic Manager, F. L. Thomas, warns 
canners that beginning August 1, Satur- 
days and Sundays will be included in 
computing demurrage after the expira- 
tion of free time. This is aimed to keep 
all cars busy as possible. He also advises 
canners to be sure to check ice bunkers 
if refrigerator cars are supplied for can- 
ned foods. Unless emptied and cars dried 
before cars are filled, considerable dam- 
age can occur. 


DISTRIBUTORS STOCKS — There’s 
a great deal of talk about profiteering 
and what not, making the rounds. Can- 
ned foods prices have gone up, as well 
they might. It’s rather difficult to keep 
selling at a loss indefinitely. Canners 
can be depended upon to be reasonable. 
Distributors July 1 stocks just released, 
prove conclusively that the canned foods 
market had started up before the Korean 
situation broke. The official Bureau of 
Census report released July 31, says that 
there were no significant changes in dis- 
tributor stocks July 1 compared to June 
1. In our opinion the July 1 stocks were 
most significant, since the July 1 stocks 
were at a higher level than June 1 when 
ordinarily the level is considerably lower. 
The figures show definitely that distribu- 
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tors had started buying early in June. 
For further verification see weekly issues 
of THE CANNING TRADE during the 
month of June. The final year end re- 
port of the Bureau of the Census follows. 
New series begins November 1. 


WHOLESALE DISTRIBUTORS’ AND 
CANNERS’ STOCKS OF SPECIFIED 
CANNED FOODS 


(Includes Warehouses of Retail 
Food Chains) 


Compiled by Bureau of Census 


(Thousands of Actual Cases) 
7/1/50 6/1/50 4/1/50 
Commodity 
VEGETABLES : 
Beans, Green and Wax.... 3,561 3,396 3,802 


Corn 6.856 6,442 7,100 
Peas 4,150 4,430 5,730 
4,027 4,053 4,947 
1,539 N.A. 722 
1,456 N.A, 1,479 
Beets 1,512 N.A. 1,545 
599 N.A 514 
Tomato catsup and 

2,458 N.A 2,913 
Fruits: 
| 2,104 1,544 1,662 
3,831 3,780 4,303 
Pears 930 956 1,051 
3,656 3,404 3,822 
BRUCE 967 N.A. 917 
Cherries, Red Pitted.......... 525 N.A. 741 
Cherries, Sweet 476 N.A. 468 
Grapefruit segments _...... 587 N.A. 642 
Plums and prunes ............ 562 N.A 512 
JUICES: 
2,975 2,925 3,503 
1,340 1,234 1,560 
S407 1,551 2,213 
728 689 865 
1,989 1,720 1,527 


N.A.—Not available. 
1 Includes fruit for salad and mixed fruits (ex- 
cept citrus). 


NEW YORK MARKET 


Market Extremely Active, Fish Especially— 
Withdrawals In Citrus—Salmon Pack Prog- 
ress—Jap Tuna Offerings Cut Sharply, Do- 
mestic Sales Best In Years—New Pack To- 
matoes Offered Out Of Maryland—Buying 
Interest In Beans—Prices Named On Fea- 
tured Brands—Better Basis For Corn—Pea 
Pack Prospects Reduced. 


By “New York Stater” 
New York, August 4, 1950 


THE SITUATION—An extremely ac- 
tive canned food business continued, with 
the call especially heavy for canned fish. 
In fact, it was pointed out this demand 
was so broad and prices moving so rapid- 
ly, that it was impossible to keep the 
market in line. 

Wholesalers, chain stores, independent 
retailers and distributors were seeking 
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to make heavy replacements and these 
interests in turn are showing a disposi- 
tion to follow the upward trend of prices. 


It was interesting to note that one of 
the country’s leading featured brand 
packers named opening 1950 pack prices 
on such items as fruit cocktail, peaches, 
and fruits for salad, as well as many to- 
mato products. However, they brought 
their initial price schedule for their fea- 
tured brands, just a trifle above indepen- 
dent packer price levels, which move ap- 
parently was unlooked for by the usual 
run of trade interests. It received favor- 
able comment from many quarters and 
in the end it was felt may do much to 
bring about a better stabilized price 
position, 


THE OUTLOOK —In many quarters 
price trends were expected to go higher, 
but it was also felt that a number of 
large canners may step in and by an- 
nouncing new pack prices, either at or 
fractionally above last year, keep the 
general market position on a normal 
basis. A leading house pointed out that 
a fair share of the heavy replacement 
orders coming into the wholesale mar- 
kets, especially from chain and _ super- 
market interests was largely for sugar, 
coffee and other specialties. Many can- 
ned foods, while in exceptionally heavy 
request, were not called for in compari- 
son with these goods. 

Imported fish prices are held certain 
to go higher. There has been buying of 
Japanese tuna, with the result that can- 
ners abroad are without supply and the 
volume of demand has been such as to 
exhaust the quantity of oil alloted for 
this fish packing, well ahead of schedule. 
There are also rumors of a tin shortage 
on the Islands. Meanwhile, domestic tuna 
packers are expected to enjoy a very 
heavy demand over the balance of the 
Summer, something which they did not 
expect to meet a few months ago. 


CITRUS JUICES — Searcity of such 
stocks as orange juice, unsweetened and 
sweetened, forced leading Florida can- 
ners to withdraw except on 46 oz. which 
they offered at $3.40 per doz. f.o.b. can- 
nery, up 5 cents a dozen. Unsweetened 
blended juice offerings were also with- 
drawn, with sweetened offered at 
31.4742, up 2% cents and the 46 oz. from 
$3.35 to $3.45 per dozen, up 5 to 10 cents 
a dozen. Tangerine juice was cut sharp- 
ly, a novelty in these days of upward 
price trends. On 2s sellers were offering 
at $1.00 per dozen off 15 cents a dozen 
and 46 oz. at $2.40, down 30 cents a 
dozen. Action followed a slow demand 
and a keen desire for business on the 


ever, on Prince William Sound the pack 
is running well behind last year. The 
season is practically ended there and it 
was felt that the total pack will be the 
smallest in many years. Reports from 
the Alaska Peninsula areas are quite 
favorable. Bristol Bay pack to around 
the end of July showed a total of 063,- 
248 cases. 


TUNA — Japanese solid pack, white 
meat, Albacore offerings were cut sharp- 
ly with nothing worth while available 
at the primary center. The demand has 
been very heavy with the result that the 
few spot offerings were at the high of 


the season. White meat was available in 
extremely limited quantities at $16.25 
to $16.75 per case, ex- warehouse New 
York and light meat at $12.75 for Sep- 
tember arrival. There was talk of a 
shortage of oil in Japan for packing and 
also a growing belief that tin supplies 
were tightening. The general demand 
for Japanese tuna fish this season has 
far exceeded expectations. 

Meanwhile sales of domestic tuna, 
largely California, have been the best in 
recent years. Prices were firm with 
fancy white meat albacore, solid pack 
at $14.50 to $15.00 per case f.o.b. North- 
west albacore offerings were around 
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part of some sellers. 


SALMON—There are not many stocks 
remaining unsold from the 1949 packs. 
Pink talls were reported selling on the 
basis of $17.50 for prompt shipment. 
There has been a substantial pickup in 
the pack of reds, as well as pinks, chums 
and cohoes in the Cook Inlet area. How- 
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$17.00 and these were decidedly small. 
Fishermen were demanding as high as 
$400.00 a ton and some instances being 
paid that figure, although the reported 
settled prices between canners and fish- 
ermen was $350.00 per ton, delivered 
cannery. 


SARDINES — New season prices on 
California sardines are scheduled to be 
announced shortly. Fishermen have been 
demanding a higher rate than last year 
with expectations that this may force an 
opening schedule of around $4.50 for 1s 
tall natural and $6.25 for ovals in toma- 
to or mustard sauce, f.o.b. cannery. 
Maine sardines are in small supply with 
reports that warehouse stocks were re- 
duced sharply over the past few weeks. 
However, the market does not show much 
change with the schedule holding at 
$6.25 to $6.50 as to seller f.o.b. cannery. 


TOMATOES—New pack offerings de- 
veloped out of Maryland on the basis of 
standard 1s, 85 cents, 2s $1.25, 2%s at 
$1.85 and 10s at $5.75, f.o.b. cannery. 
There were also new pack offerings of 
extra standards at 90 cents for 1s, f.o.b. 
These schedules were trifle above those 
of a year ago. It was indicated that a 
higher range may develop as a result of 
the stiffening prices asked for raw 
stocks, advancing producing costs and 
inability of canners to maintain any re- 
serve stocks as a result of the broad call. 
Reports from Indiana stated that the 
crop situation was excellent. California 
standard tomatoes were reported as 
practically exhausted and there was also 
developing a general shortage of 10s. 


STRING BEANS—There is very good 
buying interest in new pack string beans. 
Early plantings are reported as about 
exhausted and canners are now waiting 
for second crop goods to flow. Mean- 
while, fancy French style green beans 
were bringing from $1.45 to $1.50 for 
2s, extra standards $1.35 to $1.40 stand- 
ard ungraded flat cut green beans 95 
cents, f.o.b. 


FEATURED BRANDS—A west coast 
canner of nationally advertised brand 
packs opened the 1950 season by an- 
nouncing prices on yellow cling peaches, 
fruit cocktail, fruits for salad, also chili 
sauce and tomato sauce. These sched- 
ules took the trade by surprise inasmuch 
as they were attractive. There were 
also prices named by a large canner, 
f.o.b. New Jersey plant on a featured 
brand of tomato juice and catsup. Here 
too the prices were held as favorable. On 
peaches the price asked was $2.80 per 
dozen for 2% halves, and sliced yellow 
clings, and $1.75 for 303s, while buffet 
size sliced was $1.12%. Fruit cocktail 
prices was $3.45 for 2%s, $2.15 for 303s 
and $1.20 for buffet. On 2% glass, fruits 
for salad, the price level was $4.30, 303s 
glass. $2.80 and tins $2.55, all per doz. 
f.o.b. Tomato juice, f.o.b. New Jersey 
plant 2s was priced at $1.20 and 46 oz. 
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$2.60, while large catsup was $1.85. Chili 
sauce f.o.b. California shipping point 
was $2.10 and tomato sauce buffet size 
60 cents. 


RSP CHERRIES—Easiness was noted 
as the crop moved to canneries in large 
volume. The market was now around 
$1.90 for 2s and $8.50 for 10s water, 
f.o.b. Michigan cannery. 


CORN—A better offering basis was 
noted, especially from the mid-west and 
the buying movement has done much to 
eliminate stocks that there were recent- 
ly pressing for sale. New crop prospects 
are favorable in most areas. There is a 
shortage of standard corn in many dis- 
tributing outlets. Extra standard 2s, 
white or golden, both cream style, or 
whole kernel offered at $1.10 to $1.15, 
f.o.b. mid-west. 


PEAS—Wisconsin pea pack prospects 
are being reduced as a result of the crop 
losses suffered through excessive rains. 
Quite a number of fields will have to be 
abandoned it was said. The crop reached 
maturity in good shape, but farmers 
were unable to get into the fields in quite 
a few districts as the result of water 
logged areas. Pennsylvania canners of- 
fered Laxton fancy sweet peas No. 2 
tins, 2, 3 and 4 sieves, ungraded at $1.65, 
while 5 and 6 sieves were priced at $1.60, 
and fancy 5 sieves 10s at $8.00, all f.o.b. 


CHICAGO MARKET 


Buying Boom And Stiffening Prices Continue 
—Corn Bounces Back With A Vengeance— 
Buyers Turn To Extra Standard Alaska Peas 
—But Few Tomatoes Left—Beet Canning 
Underway In Wisconsin — Study Public’s 
Reaction To High Pack Prices—Sales And 
Shipments Of Pineapple Heavy. 


By “Midwest” 


Chicago, Ill., August 3, 1950 


THE SITUATION—The buying boom, 
developed since the Korean episode be- 
gan, has shown no tendency to taper off 
as yet and prices have continued their 
upward surge all down the line. Buyers 
are faced with the two-fold problem of 
maintaining sufficient warehouse stock to 
handle an abnormal movement and cov- 
ering ahead in face of advancing mar- 
kets. As a result all initiative has come 
from them with canners generally still 
very much on the cautious side. Because 
of increasing canning costs and every 
indication of higher markets to come 
they see little advantage in quick sales. 
There is also the factor of government 
requirements which has West Coast fruit 
canners particularly concerned. Most of 
them have preferred to wait until this 
angle is further clarified before making 
any substantial committments. 
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Despite much higher prices it looks 
now like Cling peaches will be short 
after figuring the reduced pack against 
government purchases. Most canners 
withdrew a few days after naming prices 
as sales were immediate and heavy. Peas 
lead the parade of vegetables as sales 
have been extremely heavy with many 
canners already sold up on Alaskas. Can- 
ners are still packing sweets with little 
inclination to commit themselves until 
the pack is completed. However, it’s 
quite apparent that sweets will be more 
abundant than Alaskas. 


CORN—tThis item has bounced back 
with a vengeance. Canners, who just 
recently were selling fancy twos at $1.20, 
are now holding firm at $1.35 and getting 
their price. They predict this price will 
go to $1.45 by Labor Day and nobody 
seems inclined to doubt them. As usual, 
when it became obvious corn was on the 
march, buyers scrambled to get under 
cover and for the first time since the sea- 
son began canners have enjoyed really 
excellent sales. Contrary to the previous 
many months it’s not unusual now to see 
a corn canner with a smile on his face. 


PEAS—The trade have bought peas 
steadily and heavy ever since opening 
prices were named and as a result many 
canners are already sold out of the de- 
sireable grades and sizes of Alaskas. 
Unable to find the standards they need 
buyers have turned their attention to 
extra standards although even here they 
are having difficulty. Extra standard 
4s in 308 tins have been especially in 
demand and the price has jumped from 
the opening of $1.15 to $1.25. Extra 
standard 3s are quoted at $1.35 for 3038s 
and $1.50 to $1.55 for twos. Fancy 3s 
are still available in 303 tins at $1.50 
and $1.75 for twos while fancy 2s are 
held at $2.10 and $2.40. It looks like a 
good year for pea canners. 


TOMATOES — About the only toma- 
toes left in the hands of local canners 
are extra standard twos and tens and 
these only in limited supplies. Twos are 
held at a low of $1.45 with tens now up 
to $6.50 to $7.00. Fancy puree in tens 
is available in scattered lots at $6.50 
with buyers anxiously awaiting new pack 
as inventories need replenishing badly. 
Canning in Indiana and Ohio will get 
under way in two or three weeks with 
the outlook only fair. 


New pack tomato juice has been sell- 
ing here in a small way at $1.00 for 2s 
and $2.25 for 46 oz. although only a few 
canners are willing to quote at the pres- 
ent time. Juice sales should be good 
when canners are ready to do business as 
stocks are badly depleted. 


BEETS—Wisconsin canners will get 
under way this week on new pack beets 
and will find buyers ready to buy when 
merchandise is available for shipment. 
Prices are about the same as last year 
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with fancy sliced beets offered at $1.15 
for 2s, $1.45 for 2%s and $5.25 for tens. 
Diced are quoted at $1.05 for 2s and 
$4.60 for tens. Cut are offered at $1.00 
and $4.25. Fancy whole 10 and over are 
listed at $1.30 for twos with 15 and over 
at $1.50, 20 and over $1.70, 30 and over 
$2.00 and 40 and over at $2.10. These 
prices are for immediate shipment only. 


CALIFORNIA FRUITS — Prices on 
1950 pack Cling peaches left buyers here 
uncertain and divided in their opinion 
as to the public’s reaction to such prices. 
Buying has been spotty although quick 
withdrawals on the part of many can- 
ners has stimulated such buying the last 
few days. Those canners still quoting 
list standard tens at $7.80 for halves, 
$8.60 for choice and $9.25 for fancy. 
Standard 2's are quoted at $2.35, choice 
at $2.55 and fancy at $2.80. Standard 
ones are $1.47%4, choice $1.5714 and 8 oz. 
choice $1.00. Sliced are 24% cents higher 
on 8 oz. and 1s, 5 cents on 2's and 20 
cents on tens. 


After naming prices on Apricots and 
then quickly withdrawing some canners 
have reentered the market in a limited 
way. Offerings on choice unpeeled halves 
reached here this week quoting 8 oz. at 
$1.05, 1s $1.65, 244s $2.65 and tens at 


$8.75. From all indications very few 
apricots were sold here this year. 

All spot offerings on fruit cocktail 
and salad have been withdrawn and con- 
siderably higher prices are expected 
when new prices are named. 


PINEAPPLE—Sales and shipping in- 
structions have been heavy on Hawaiian 
pineapple as opening prices applied only 
on orders shipped in July and August. 
Now that prices on sliced and chunks 
have been advanced on all further sales 
the trade are convinced additional price 
advances are in the offing. Sliced pine- 
apple has been advanced to $3.05 for 
2%s, $2.70 for 2s, $1.37% for 1s flat and 
$12.40 for tens. Advertised brands are 
slightly higher. 


BULLETINS AVAILABLE 


A four page bulletin fully describing 
the 100 percent sanitary pumps manu- 
factured by The Waterous Company of 
Saint Paul, Minnesota, is available direct 
from the manufacturers. 


Bulletin No. 4700, 20 pages fully illus- 
trating the various types of drive and 
typical installations of deep well turbine 
pumps, manufactured by the Deming 
Company, Salem, Ohio. Available direct 
from the manufacturer. 
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CALIFORNIA MARKET 


Situation Strong As Volume Buying Con- 
tinues—Crop Prospects Down Considerably 
—System Of Allocation Established By Cal- 
Pak, Only Part Of Peach Pack Offered— 
Pineapple Price Rise—Blight In Early Mar- 
ket Tomatoes—Tentative Prices On Salmon 
—Sardines Off The Market. 


By “Berkeley” 


Berkeley, Calif., August 3, 1950 


THE SITUATION — Since the up- 
heaval in Korea, which resulted in the 
Government taking military action, it 
has been difficult to maintain prices on 
food products at previous levels. Not- 
withstanding the fact that high officials 
have assured the public that there is no 
need for hoarding, buying has been done 
in volume far beyond normal require- 
ments, and prices are up quite sharply 
on many lines. Distributors have bought 
quite heavily on stocks available and 
many items of old pack are now entirely 
out of first hands. Prices on new-pack 
fruits and tomatoes are making an ap- 
pearance, with some canners announcing 
allotments on many items. This is espe- 
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cially true of canners having advertised 
brands. Government requirements are 
still unknown, but canners are being 
asked to set aside at least 10 percent of 
their packs for possible Army use. The 
position of quite a few canners has 
changed materially of late, especially 
those having R.F.C. committments. The 
holdings of these have been moved at 
prices not considered possible a few 
weeks ago and many difficulties have 
disappeared. 


CROPS—The latest crop report of the 
California Crop Reporting Service indi- 
cates that fruit crops are not turning 
out quite as well as previously indicated. 
Apples promise a harvest of about 6,272,- 
000 bushels, or a third less than last 
year, with Gravensteins, in which can- 
ners are especially interested, rather 
hard hit. Apricots have proved a lighter 
crop than expected, with the tonnage 
now placed at 201,000 tons. Cherries 
were more than 25 percent less than in 
1949. Cling peaches indicate a crop of 
550,000 tons, but 15 percent of this is to 
be eliminated, under the State Market- 
ing Order. Freestones promise a crop 
of 228,000 tons, compared with 267,000 
tons last year. Bartlett pears promise 
a crop of about 263,000 tons, com- 
pared with 344,000 tons in 1949. The 
grape crop may be slightly larger than 
that of 1949, but a period of hot weather 
has been experienced since the forecast 
survey was made. This may have cut 
down the size of some other crops, too. 


PEACHES—With the passing of July, 
the California Packing Corporation 
brought out opening prices on Del Monte 
and featured brands of yellow cling 
peaches, fruit cocktail, and tomato prod- 
ucts. The trade was advised that be- 
cause of the anticipated smaller packs 
of canned fruit, plus the very active cur- 
rent market, as well as the possibility 
that the Government will require sub- 
stantial quantities for the armed forces, 
it is considered necessary that certain 
restrictions be placed on offerings. Ac- 
cordingly, each market has been alloted 
a definite quantity. Prices apply only 
to the first half of the offering, which is 
to be shipped prior to October 31. The 
second offering is on a price-prevailing 
basis for shipment to February 15. A 
portion of the pack will be offered early 
next year for shipment during the period 
March 1 to May, 1951. Attention is 
directed to the fact that prices have not 
been named on Standard, Pie or No. 10 
Del Monte yellow cling peaches, Del 
Monte or Standard tomatoes or No. 10 
tomato products. 


Opening prices named by the Califor- 
nia Packing Corporation include: Yellow 
cling peaches, No. 2%s halves and sliced, 
$2.80; No. 303, halves and sliced, $1.75; 
buffet, $1.1214, and No. 2% whole spiced, 
$3.50. Tomato juice, No. 2s, $1.10, and 
46 oz., $2.40. Tomato catsup, $1.80, to- 
mato sauce, buffet, 60 cents. Fruit cock- 
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tail, No. 2%, $3.45; No. 303, $2.15, and 
buffet, $1.20. Fruits for salad, No. 2% 
glass, $4.30; No. 303 glass, $2.80, and 
No. 303 tin, $2.55. 


PINEAPPLE — Formal 1950 opening 
prices on canned pineapple and pineapple 
juice have been brought out by several 
canners and some of these show advances 
over the tentative prices named earlier. 
Most canners now list fancy No. 2%s 
sliced at $3.20, fancy No. 2s at $2.80 
and No. Is flat at $1.421%. The Pineap- 
ple Growers Association of Hawaii has 
released figures showing that inventories 
as of May 31 totaled 1,770,451 cases of 
pineapple, compared with 1,053,474 cases 
a year earlier. Stocks of juice on hand 
at the same date totaled 1,182,996 cases, 
as against 595,653 cases on the same date 
in 1949. 


TOMATOES — Heavy damage has 
been done early market tomatoes in Cali- 
fornia, especially in the San Joaquin 
Valley, by blight spread by beet leaf- 
hoppers. The wholesale price of tomatoes 
in the June market averaged $7.50 a lug 
this year, as against $1.75 in the pre- 
vious year, and tomatoes retailed at 40 
cents a pound in city markets. So far, 
the acreage devoted to tomatoes for pro- 
cessing has not been damaged. The can- 
ning crop is ripening a little later than 
usual, but some canners expect to launch 
operations about the middle of August. 
There has been a heavy demand for can- 
ned tomatoes during the past few weeks 
and stocks of standards have been vir- 
tually cleaned out. 


SALMON — A _ few canners have 
brought out tentative prices on new pack 
Alaska salmon, but the market on this 
item is still in the making. Some are 
quoting $28.00 a case on No. 1 tall reds 
and $24.00 on King salmon. Red halves 
are quoted at $16.50 to $17.50, with pinks 
at $17.00 and chums at $15.50 for No. 1 
talls. The Alaskan pack had reached 
1,258,646 cases by July 22, as against 
1,207,758 cases a year earlier. 


SARDINES—California sardines are 
virtually off the market and it will be 
several weeks before new pack will be 
available. The local trade is expressing 
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the opinion that prices will be about the 
same as those that prevailed the last few 
months, these being based on $6.00 a 
case for No. 1 ovals in tomato sauce and 
$4.00 for No. 1 talls natural. 


CROP CONDITIONS 


BEANS 


HARRISON, ARK., July 29, 1950—Green 
Beans: Quality is very good but acreage 
is below last year. Will pack about 25 
percent of last year. Another week will 
wind it up. 


LAUREL, MISS., July 27, 1950 — Snap 
Beans: We had 900 acres contracted this 
spring with an average approximate 
yield of 1% tons per acre. This is an 
increase in acreage and yield over last 
season. Increase in yield is due to good 
growing weather. 


PRENTISS, N. C., July 31, 1950—Green 
Beans: Acreage increased 25 percent 
over last year; yield about 25 percent 
better. 


MORRISVILLE, PA., July 28, 1950—Snap 
Beans: Same acreage; yield 25 percent 
better; quality excellent. New pack 
French style 2’s moving well on fine 
quality; dull on others. 


TOMATOES 


HARRISON, ARK., July 29, 1950—Toma- 
toes: Acreage fair but below last year. 
The blight has hit practically all of our 
fields and if it continues as it is now, 
we won’t operate this year. All of the 
green tomatoes on the vines are rotten 
and the vines are dying. If we don’t get 
some sunshine within the next week or 
ten days there won’t be any tomato can- 
ning in the Ozarks this year. Some 
growers are spraying with copper dust, 
but it doesn’t seem to be doing much 
good. The situation is so serious the 
green wrap buyers are leaving. If we 
do pack any tomatoes it will be in Sep- 
tember and October, as the first crop is 
already gone. We must have sunshine, 
and lots of it, to pack any then. 


GEORGETOWN, ILL., July 25, 1950—To- 
matoes: Too much rain. Vines looking 
fine but wet weather blight is damaging 
the crop. Acreage one-third less than 
1949. 


REDKEY, IND., July 31, 1950 — Toma- 
toes: Crop prospect good at present and 
looks as if we will start packing in next 
week or ten days. While no signs of late 
blight as yet, season has been wet and 
there is danger of this developing. Have 
had some damage from water. 


BETHLEHEM, MD., July 27, 1950—Toma- 
toes: Less acreage but indications are 
that we will have a better yield than last 
year. 
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PHARR, TEX., July 28, 1950—Tomatoes: 
Now planted in seed beds. Making satis- 
factory growth. Indications are that 
winter crop will consist of fewer acres. 


OTHER ITEMS 


SAGINAW, MICH., August 1, 1950—Cu- 
cumbers: Acreage 75 percent; prospec- 
tive yield 40 percent. A lot of rain the 
last three days; yield may be less than 
shown; if weather breaks it may go 
higher. 


LAUREL, MISS., July 27, 1950—Crowder 
Peas: Contracted for 3500 acres. Yield 
has been relatively low because of hot, 
dry weather in July. This is an increase 
in acreage over last season. Yield will 
run from one-half to three tons per acre. 


Pimientos: We contracted approxi- 
mately 175 acres this spring. Some acre- 
age was lost because of heavy rains in 
the spring. Yield should run from one 
to two tons per acre. This is an increase 
in acreage over last season. Our increase 
in acreage this season is due to some ex- 
tent to the reduction in cotton acreage. 


PRENTISS, N. C., July 31, 1950—Wild 
Blackberries: Pack finished; crop about 
50 percent better than last year, or about 
normal. 


MORRISVILLE, PA., July 28, 1950—Spin- 
ach: Spring pack 90 percent sold. Ex- 


pect normal fall pack. Will begin Sep- 
tember 25. 


PHARR, TEX., July 28, 1950—Citrus: 
Making fair progress. Estimates are 
that crop will be approximately one-third 
larger than last year. 


CALENDAR OF EVENTS 


IN MEMORIAM 


J. RALPH DIXON 


J. Ralph Dixon, for the past 15 years 
Secretary-Treasurer of the Tygart Val- 
ley Glass Company, Washington, Penn- 
sylvania, died suddenly at his home near 
Washington on July 8. Mr. Dixon was 
first employed by the company in 1916 
and was named Secretary-Treasurer in 
1935. He is survived by his wife, five 
sisters and a brother. 


WILLIAM T. McALLISTER 


William T. McAllister, associated with 
A. W. Sisk & Son, food brokers of Pres- 
ton, Maryland, died in Memorial Hos- 
pital, Easton, on Sunday, July 23. He 
was 46 years old and had been in ill 
health for some time. 


AUGUST 16-18, 1950—Western Pack- 
aging & Materials Handling Exposition, 
Civie Auditorium, San Francisco, Calif. 

SEPTEMBER 7-9, 1950 — National 
Sweet Corn Festival, Hoopeston, III. 

SEPTEMBER 8-25, 1950 — Interna- 
tional Preserved Foods & Packing Ex- 
hibition, Parma, Italy. 

SEPTEMBER 21-23, 1950—Fall Meet- 
ing, U. S. Wholesale Grocers Associa- 
tion, The Greenbrier, White Sulphur 
Springs, W. Va. 

SEPTEMBER 23-26, 1950—18th An- 
nual Meeting, Packaging Machinery 
Manufacturers Institute, The Home- 
stead, Hot Springs, Va. 


SEPTEMBER 27-29, 1950 — Annual 
Meeting, Texas Canners Association, 
Ancira Hotel, Monterrey, Mexico. 


OCTOBER 19-21, 1950—19th Annual 
Meeting, Florida Canners Association, 
Palm Beach Biltmore Hotel, Palm Beach, 
Florida. 


NOVEMBER 10, 1950—Fall Meeting, 
Ozark Canners Association, Ward Hotel, 
Fort Smith Ark. 

NOVEMBER 13-14, 1950—46th An- 
nual Convention, Wisconsin Canners As- 


sociation, Shroeder Hotel, Milwaukee, 
Wis. 


BARA 


PIEDMONT LABEL 


| LITHOCRAPHERS. 


-BEDFORD virRcinia 
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Manufacturers 


Food Processing Machinery 


A. K. ROBINS & C0., INC. 


BALTIMORE 2, MARYLAND 
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CANNED FOOD PRICES 


(Spot prices per dozen F.O.B. POTATOES, Sweer No. 
No. -5. 0. 1.95 Std., N 
specified.) Wis., No. 2, Diced 951.00 No. 10 1.75 No. 21 
No. 10 4.50 ‘ No 
VEGETABLES Calif., Fey., No, 2, Sliced.........00 1.40 SAUERKRAUT ; 
ASPARAGUS Texas, Fey., Diced, No. 2............ 1.00 No. 10 4.25 2.80-2.85 
Calif., Fey., Nat., No. 2 Midwest, Fey., No. 2%%........1.25-1.30 No. 10 9,25-9.45 
Colossal & Mammoth....3.80-4.10 CORN No. 10 Nominal Choice, No. 21, crsecssseseeeereres25592.60 
Large 3.70-3.90 MIDWEST No. 10 ' 8.60-8.80 
SPINACH 
Medium & 3.60-3.75 Fey., W.K., Gold., No. 
Picnic, Lge.-Mam. ............2.75-2.80 Std., No. 308 115 — 
Fey., Green, No. 2 Hawaiian, Fey., No. 2%, SL....3.20 
ze .80-4.4 le ay Vi, 
4.10-4.25 C.S., Gold., No. Texas, Fey., No. 5.00 Chunks, No. 2 2.65 
Cut -8.50-8.60 Ex. Std., No. 808 1.10-1.15 TOMATOES 
enter CUtS 1,50-1, 0. 2 1.20 Tri-States, Std., No. 1 
Picnic, Lge.-Mam. ........... 3.00-3.10 Std., No. 2 1.05 No. 303 10 11.60 
East, Fey., Lg. Spears, No. 303 Crushed, No. 24, 2.85 
hae 
No. 2 re Shoepeg, Fey., W.K., ae. $0 5.75-6.00 Buffet 1.25 
Med. Gr.. No. 300 3.75 Midwest, No. 2, Ex. Std..... ope No. 10 10.60-11.10 
Green Cuts and Tips, No. 10....16.00 Sage 2.66 
Center Cuts 6.75-7.00 TOMATO CATSUP No. 1, Flat 1.30 
with Tips 3.65 No. 2 1.30-1.40 Md., Fey., 14 oz. .... -Nominal 
BEANS, Srrincuess, GREEN Fey. cs. Gold., 8 02......... .85- .90 Mid-West, Fey., 14 oz. ........Nominal JUICES 
(New Pack) 0. 95 Nominal APPL 
Fey., Fr. Sliced, 8 02. 90 1.20-1.25 No. 2 95 
No. 303 1.40-1.45 -80-.85 Midwest, Fey., No. 10. 6.50 32 Bot. 1.7 
No. 2 1.50-1.60 No. 303 1.05 
No. 10 7.25-7.50 No. 2 1.10-1.15 TURNIP GREENS CITRUS, BLENDED 
Ex. Std., Cut, 8 02. 80 No. 10 6.00-6.50 -95-1.00 1.47 %4-1.50 
No. 1 "90 1.00-1.05 No. 2% 1.40 
No. 303 115 No. 10 4.50-4.75 Calif., No. 2 .... 1.4214 
Mipwest ALASKAS No. 10 3.75 
No. 10 5.50-6.00 Fancy. NO. BOB 1.50 2 arr 
Waele, Per. Ex. Std., 3 No. 1.35 FRUITS 
65 No. 10 7.50 Fla., No. 2 1.60 
No. 10 12 60 Ex. Std., 4 sv., No. 3038... 1.25 — 46 oz. 3.40-3.65 
2.52% Std., All Nominal APPLE SAUCE Callif., NO. 1.55 
No. 10 12.00 MIDWEST SWEETS 3.65 
Cut, Fey., 3 sv., 8 0%. 1.17% 1.75 PINEAPPLE 
No. 303 1.97% MARYLAND ALASKAS, (New Pack) aa mag Fey., No. 2 — 
No. 2 215 Sc; Halves, Unpeeled, Ch., 46 oz. 
4 SV., 8B No. 10 6.50 65 TOMATO 
9.05 3 sv., 8 oz. 90 BERRIES (NortHWEstT) Ind., Fey., No. : 
BEANS, LIMA he 1 1.00 BoyYSEN AND YOUNG 46 oz. 
No. 303 1.25 ~ 1.45 No. 303 2.371% 46 02 
No. 2 50 No. 2 2.70 Calif., Fey., No. 
No. 10 -75-.80 No. 10 13.35 
No. 10 aa at 1.30 No. 303 99914 
BEET otd., .B5 - 
Sliced, Pey., No. 1.15 No. 303 Locan OYSTERS 
1.45 Fey., os. 1.35 Gulf, 4% oz 3.50-3.75 
10 5.25 No. 303 2.4214, 
ts _No. 10 4.60 MaryLanp Sweets, (New Pack) No. 10 14.75 Alaska, Red., No. 1 T ....28.00-29.00 
1.00 Fey., Ungraded, 8 02. 1.00 1.25 Pink, No. 1 17.50-18.00 
4.25 No. 303 1.60 No, 303 2.27% Y%’s, Flat 11.00 
Whole, 10/0, No. 2 1.30 Ex. Ungraded 8 02. No. 2 2.65 
15/0 1.50 No -90-.95 No. 10 13.50 SARDINES—Per Case 
20/0 1.70 No. 1.35 CHERRIES Maine, 14 Oil 
40/0 2.10 oO. 6.50 No. 10 8.50-9.0 
Texas, Fey., Sl., NO. 1.00 Std., Ungraded, No, 208 ........... 1.20 on, 8 1 
No. 10 No. 2 1.30 FRUIT COCKTAIL OB, 
Fey., Cut, No. 90 No. 10 6.25 Calif., Choice, 8 02. 1.15-1.20 
No. 21 4.80-5. 
Fey., Diced, No. 2. 1.00 —-Fey., 1 and 2 sv., No. 808.0... 2.30 “ey 
No. 25 10/0 1.25 NO. 1.65 PEARS Fey., White, 48/%'8 
6-18 ct. 1.45 Ex. Std., 4 sv., No. 10 7.50 Calif : Fey., Light meat 14’s........ 13.00-13.25 
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